ASSESSING THE ECONOMIC PROFILE
OF BUSINESS IMPROVEMENT DISTRICTS
IN THE CITY OF SAN DIEGO

ACKNOWLEDGMENTS
The author would like to acknowledge a number of
individuals that have made the completion of this
report possible.
Dr. Goktug Morcol of Pennsylvania State University
provided important insight into state BID
legislation, and Tiffany Bromfield of the San Diego
BID Council gave guidance and support that was
instrumental from beginning to end.
Funding for this report was made possible by the
County of San Diego Community Enhancement
Funding Program.
Author Vince Vasquez can be reached for questions
about this study at vvasquez@nu.edu.

Published January 2013.

NATIONAL UNIVERSITY SYSTEM INSTITUTE FOR POLICY RESEARCH

NATIONAL UNIVERSITY SYSTEM INSTITUTE FOR POLICY RESEARCH

Executive Summary
Businesses improvement districts (BIDs) are
special zones that fund programs and services
for merchants within their boundaries. This
policy brief examines state employment data
and business license records to determine the
kind of businesses which locate inside BIDs in
the City of San Diego and the impact BIDs
have on wages.
We found that:
• BIDs are not just retail commercial
districts. We found 560 different types of
businesses operating within the 18 BIDs
in the City of San Diego.
• There is evidence that BIDs have a
positive impact on wages.
• The majority (58.6%) of new hospitality
jobs created in the City of San Diego
from 2002 to 2010 have been created
in BIDs.

BIDs: An Overview
Business improvement districts emerged as a
reaction to the “suburban flight” of the mid20th century. As American families moved away
from urban cores they brought their consumer
dollars with them to new suburban shopping
malls. Traditional downtown shopping districts
as a result struggled. Vacancy rates climbed, and
commercial investment suffered. Complicating
their efforts to regain footing, urban shopping
areas had no easy way to overcome “free-rider”
problems and provide mall-like amenities such
as extra security, entertainment, or mall-wide
special promotions.
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Business improvement districts helped
independent businesses overcome these
collective action problems. Merchants from
a geographically defined area agree to assess
themselves a fee used, in most cases, to fund
functions such as maintaining the physical
commercial environment, marketing and place
promotion, and advocating for their interests
at City Hall. Districts also use these funds for
security patrols, hosting major events (street
fairs, farmers markets), and landscaping
public spaces. The idea is that by making these
investments the BID is able to create a more
desirable shopping environment for consumers,
and provide merchants value and cost-savings
they would otherwise be unable to achieve
on their own. Today, all 50 states have passed
legislation enabling proprietors to organize as
a business improvement district.1
In most cases these programs are implemented
through a non-profit organization, led by a board
of directors elected from among the business
community. Typically, the municipal government
agency collects and passes on BID revenues to
these organizations. In all cases, BID revenues
are augmented with alternative sources of
revenue, such as government grants, corporate
sponsorship, and profit-making activities. BID
revenues are used to leverage private investment
dollars.

BIDs in the City of San Diego
California’s first BID was established in
downtown San Diego in 1970. Today, eighteen
BIDs are spread throughout the City of San
Diego, mostly in older coastal neighborhoods
and urban commercial corridors south of
Interstate 8.2 Of the 97,000 businesses in the
City of San Diego, approximately 12,000 can
be found within BIDs. 3

Source: Dr. Goktug Morcol, BID expert and author, Pennsylvania State University.
	City of San Diego, City Planning and Community Investment Department, FY 2011 Business Improvement District Budgets—Annual Appropriation
Process (San Diego: 2010).
Source: Office of the City Treasurer, City of San Diego; San Diego BID Council.
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In order to initiate the BID process in the City
of San Diego, at least 20% of business owners in
a proposed district must sign a petition in favor
of BID creation.4 Upon receipt of the necessary
signatures, ballots are mailed to all proposed
district merchants, and a majority of votes in
favor of BID creation must be received. If written
protests are received from merchants who
represent 50% or more of the total assessments
that would be collected under the proposed
district, the BID formation fails. Once a BID is
approved, a non-profit organization or merchant
association within each BID is designated to
implement the BID and manage its programs,
services and activities. In the City of San
Diego, assessment dollars are collected by the
City Treasurer through a special contractual
arrangement with the BIDs. Most BID fees range
from $40 to $500 per business each year.5

Chart 1: BIDs in the City of San Diego

BIDs: Employment, Establishments and
Wages
The relationship between BIDs, wages and job
creation has been largely unexplored in social
science research. There is some support for the
notion that BIDs have a positive impact on jobs.
A 2012 report published by NUSIPR found that
San Diego BID spending sustains approximately
233 direct and indirect jobs each year. 6 Some
districts provide a tally of jobs created each year
by BID merchants in their annual reports, but
this data has not been studied independently
using statistical or analytical tools.
To measure the formation of new businesses
within the BIDs in the City of San Diego, we first
obtained business license records from the City.7
Using GIS software, we mapped out business
listings by street address, and overlaid them
with the boundaries for business improvement
districts and municipalities within the county.
Then, joining and exporting the resulting data,
we used database software to conduct our
analysis.

To measure job growth within BIDs, we used
the LEHD Origin-Destination Employment
Statistics (LODES) files from the United States
Census. NUSIPR obtained the raw 2002-2010
“Work Area Characteristics” LODES files for
the state of California from the U.S. Census
Bureau’s Local Employment Dynamics webpage. 8
We used database software to sort and clip for
only San Diego County Census blocks and then,
employing GIS software, we joined the modified
data files to the 2010 Census block shapefile for
San Diego County and overlaid it with additional
shapefiles. The content was then exported in
Microsoft Excel format for a time series analysis.

4

	Under state law, the petition must include a map showing the proposed district boundaries, assessment levels, and a brief description of proposed
BID activities and physical improvements. A more detailed BID planning document known as a management district plan must also be completed
in conjunction with a BID petition.

5

	Website. City of San Diego Economic Development Division. Accessed January 5, 2012.www.sandiego.gov/economic-development/about/bids.shtml.

6

	See Vasquez, Vince. “The Economic Impact of Business Improvement Districts in San Diego.” National University. San Diego: 2012.

7

	Source: Business Listings. Office of the City Treasurer, the City of San Diego. Accessed August 1, 2012.
http://www.sandiego.gov/treasurer/taxesfees/btax/nblactive.shtml

8

	Source: Longitudinal Employer-Household Dynamics Webpage. U.S. Census Bureau. Accessed August 1, 2012.
http://lehd.ces.census.gov/led/index.php
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BID Businesses
City business license records include a designated
industry code for each enterprise known as a
NAICS code, the federal government standard
for classifying businesses based on the type of
service or product they provide. Sorting business
license records by NAICS codes, NUSIPR
found a rich diversity of businesses operating
within BIDs. Of the 928 NAICS codes used for
businesses citywide, 60% (560) were also found
within BIDs. Contrary to public perception,
business improvement districts are more than
just retail centers; they support hundreds of
types of merchants.

Of the ten most commonly used NAICS
codes across the city, the most popular type of
businesses are those that provide “professional,
scientific or technical services,” a wide category
of trades that require high levels of education and
training such as accounting and engineering.
Other business types that require less specialized
skill sets, such as taxi services and beauty salons,
also appeared high on the city list of common
enterprises.
Looking only at BIDs, some of the top business
categories (four out of ten) for districts are also
found in the citywide table, with somewhat
similar rankings. However, the food service
industry takes a more prominent role among
BID merchants, placing first and seventh overall.

Table 1: Top Licensed Businesses, BIDs vs. City of San Diego
BIDS

%

NON-BID CITYWIDE

%

1) Full-service restaurants

4.4%

1) Professional, scientific & tech. Services

4.5%

2) Beauty salons

4.0%

2) A ll other prof., Scientific & tech.
Services

3.9%

3) Legal services

3.3%

3) Janitorial services

2.2%

4) P
 rofessional, scientific & tech.
services

3.0%

4) Legal services

1.9%

5) A ll other prof., Scientific & tech.
services

2.3%

5) Management consulting services

1.9%

6) Beauty shops – booth rental

2.0%

6) Other personal services

1.7%

7) Food services & drinking places

2.0%

7) Taxi service

1.6%

8) Offices of physicians

1.9%

8) Beauty salons

1.6%

9) All other misc. Health practitioners

1.6%

9) All other personal services

1.4%

10) Offices of dentists

1.5%

10) Other prof./Scientific/tech. Services

1.4%
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BID Workforce
According to the most recent data available, BIDs contain 1 out of
7 (15%) jobs in the City of San Diego. Over the past decade, BID job
growth has generally tracked with citywide trends.

Table 2: Change in BID Jobs vs. Non-BID Citywide, 2002-2008
AREA

2002-04

2004-06

2006-08

Bids

2.7%

-2.2%

2.5%

Non-Bid Citywide

-0.2%

2.5%

3.3%

Significant transitions have occurred within the greater San
Diego County workforce. Looking back to 2002, there has been
a fundamental shift in countywide employment favoring older
workers. This trend is mirrored by business improvement districts.
Younger workers, whom are typically less skilled and have lower
levels of education, were hardest hit by the economic downtown,
while jobs for workers 55 years and older increased 23.4%.

Table 3: Number of BID Jobs by Age of Worker, 2002-2010
YEAR

JOBS FOR WORKERS
29 OR YOUNGER

JOBS FOR WORKERS
30 TO 54

JOBS FOR WORKERS
55+

2002

30,020

60,419

13,441

2010

26,678

61,111

17,550

Wages
The number of high-wage jobs in BIDs has skyrocketed since 2002,
while lower paying jobs have experienced double-digit declines.
From 2002 to 2010, BIDs grew high-paying jobs at a faster rate
(52.3%) than the City of San Diego and the County overall (37.7%
and 42.2%, respectively). The total number of jobs that pay $1,250
or less a month declined 21.6% (31,439 to 24,646), while those that
pay $1,251 to $3,333 a month shrunk from 39,357 to 30,301, a 23%
decline.

Chart 2: Number of BID Jobs by Wages, 2002-2010
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Education
The Census Bureau only began collecting data on educational level
in a way that can be tied to a geographic unit’s workforce in 2010.9
BIDs and the rest of the City of San Diego exhibit few differences.
The City of San Diego has a slightly greater percentage of workers
with bachelor’s degrees or advanced degrees than BIDs, while BIDs
have a marginally greater number of workers who have “some
college” in their educational background.

Table 4: Comparative Workforce Education Levels
LESS HIGH SCHOOL

HIGH SCHOOL

SOME COLLEGE

BACHELORS

Bids

14.8%

18.9%

32.7%

33.7%

Non-bid citywide

13.9%

17.9%

29.7%

38.5%

BID Workforce by Sector
Census labor data provides another method of evaluating the
diversity of businesses within a particular geographic unit. In
particular, Census data identifies those employers which are not
required to obtain a business license. This approach uncovered the
fact that public administration (government agencies), education
services (schools) and health care & social assistance firms
(hospitals, non-profit organizations) are major employers in BIDs
in the City of San Diego.

Table 5: Comparison of U.S. Census Data
on Workforce in BIDs vs. City of San Diego, 2010
PERCENTAGE

Non-BID
Citywide

BIDs

9

SECTOR

13.7%

Professional, Scientific &
Technical Services

13.0%

Health Care & Social Assistance

13.0%

Education Services

9.0%

Accommodation & Food Services

7.5%

Retail Trade

24.4%

Public Administration

18.1%

Accommodation & Food Services

9.4%

Professional, Scientific &
Technical Services

8.3%

Retail Trade

6.5%

Health Care & Social Assistance

	State & County QuickFacts. United States Census Bureau Website. Accessed August 1, 2012.
http://quickfacts.census.gov/qfd/states/06/0666000.html.
5

NATIONAL UNIVERSITY SYSTEM INSTITUTE FOR POLICY RESEARCH

Comparing 2002 to 2010, hospitality and public administration
jobs made the largest gains within the BIDs. Public administration
jobs continued to grow, despite significant payroll reductions at
San Diego City Hall and the San Diego County government from
Fiscal Years 2002 to 2011.10 The BID figures reflect their unique
position as home to some of San Diego’s major tourist destinations
(Old Town, Little Italy, and the Gaslamp District), and largest
government facilities (the County Administration Building, City
Hall, and the Caltrans District Office in Old Town). This suggests
that the BID program has evolved from a tool used to compete
against traditional mall retailers to one that can support a broader
array of commercial activity.
Among the twenty employment sectors tracked, transportation &
warehousing along with utilities jobs suffered the worst declines
within BIDs.

Table 6: BID Occupational Employment, 2002-2010
OCCUPATION SECTOR

10

6

CHANGE

Accommodation & Food Services

3,985

Public Administration

3,834

Health Care & Social Assistance

1,666

Arts, Entertainment & Recreation

1,277

Professional, Scientific & Technical Services

849

Other Services

542

Real Estate, Rental & Leasing

506

Finance & Insurance

519

Educational Services

117

Agriculture

18

Mining

4

Wholesale Trade

(412)

Retail Trade

(464)

Management

(528)

Information

(600)

Construction

(886)

Administrative, Support & Waste Mgmt.

(899)

Manufacturing

(1,192)

Utilities

(1,776)

Transportation & Warehousing

(4,089)

	From Fiscal Years 2002 to 2011, the County of San Diego reduced full-time equivalents (FTEs) by 9.7% (16,699 to 15,068), and the total number of fulland part-time employees at the City of San Diego shrank 17.2% (12,142 to 10,051). Source: 2011 Comprehensive Annual Financial Reports (CAFR) for
the County of San Diego and the City of San Diego.
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Occupational Wages

BIDs and Economic Development

To analyze wages inside and outside BIDs
we obtained county-level wage data from the
Quarterly Census of Employment and Wages
(QCEW).11 NUSIPR examined the average weekly
pay (AWP) by NAICS sector for San Diego
County in 2010, and compared these figures
to the overall mean weekly wage for San Diego
workers in that year. Next, we tallied up the total
number of jobs created within BIDs and nonBID Citywide from 2002-2010, and sorted them
using three ranges: NAICS sectors with average
weekly pay that is greater than 20% of the overall
AWP; NAICS sectors with AWP within 20% of
the overall AWP; and NAICS sectors with average
weekly pay that is less than 20% of the AWP. For
simplification purposes, we labeled these ranges
as “high wage sectors,” “mid wage sectors” and
“low wage sectors,” respectively.

The rate of job growth among BIDs has varied
over the past decade. Overall, thirteen of the
eighteen (72%) BIDs in the City of San Diego
saw job growth between 2002 and 2010. In order
to provide a closer look at BIDs which have
experienced both job growth and losses, NUSIPR
highlights the Gaslamp District BID and North
Park BID.

Our analysis found that BIDs have proportionately
experienced more job growth in high-wage
sectors (39.1 vs. 31.0) and low wage sectors (44.6
vs. 42.0) than the rest of the City of San Diego.
BIDs lagged behind in respect to the number of
Mid-Wage jobs created during that time period.

The Gaslamp Quarter
As the City of San Diego’s second oldest BID,
the Gaslamp Quarter has become one the most
profitable districts. Annual assessments only
comprise 6.4% of its $1.2 million annual budget;
most revenue is generated by events and special
projects.12 Three full-time employees manage
a series of different district projects at any one
time, while BID board members participate
through standing committees, such as the Land
Use & Planning Committee, and the Hospitality
Committee.

Table 7: 2002-2010 Net Job Growth by Average Weekly Pay
HIGH WAGE
SECTORS

MID WAGE
SECTORS

LOW WAGE
SECTORS

BIDs

39.1%

16.3%

44.6%

Non-BID Citywide

31.0%

27.0%

42.0%

	S ource: State of California Employment Development Department. Quarterly Census of Employment and Wages (QCEW). Accessed October 1, 2012.
http://www.labormarketinfo.edd.ca.gov/qcew/cew-select.asp.

11

12

	2 011 Annual Report. The Gaslamp Quarter Association. Accessed August 1, 2012.
http://www.gaslamplocal.com/documents/GQA-BIZ/Annual%20Report%202011-WEB.pdf.
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What makes this BID unique is its severe land
constraints. Highway access to the 16 ½ block
commercial area is limited (along with public
parking). The Gaslamp also does not have
significant vacant land that could result in large
scale development projects. Many properties are
protected by historical preservation rules that
limit exterior, cosmetic alterations. Nevertheless,
job creation thrived in the district over the past
decade. Employment in the Gaslamp Quarter
Business Improvement District grew 68%
between 2002 and 2010 (3,696 to 6,208).
One theory suggests the Gaslamp job growth
is attributable, in part, to its status as a
redevelopment area, as designated by the City of
San Diego. Redevelopment areas, prior to 2011,
were beneficiary of tax-increment financing,
enabling millions of dollars in public investments
to be made outside of the city’s general fund.
However, between 2002 and 2010, job growth
rate for those BIDs with significant overlap of
redevelopment zones averaged only 5% growth
rate, a rate far lower than that seen in the
Gaslamp district.
While the hospitality industry accounts for 56.7%
of job growth in the Gaslamp, more than just
low wage jobs were created.13 Jobs at the highest
pay scale more than tripled (346%) from 419 to
1453, and jobs paying a mid-tier scale between
$1,251 and $3,333 a month increased 80% (1,410
to 2,538. Professional job growth – professional,
scientific and technical jobs increased 63%,
admin jobs increased 213%, and transportation
jobs increased 257%. New business sectors also
budded in the district, including five sectors
that had little or no presence in the Gaslamp
in 2002 (public administration, education,
manufacturing, et al.).

13

8

Chart 3: Gaslamp Quarter District

The evidence suggests that the Gaslamp’s long-term
participation in the BID, which stretches back to
1982, has directly fostered business development.
Spaces that were once vacant, or used for storage,
have since been renovated and leased for high
wage professional services. Restaurants and
entertainment businesses are becoming more
upscale, increasing profits, wages and employment.
This finding has implications for the newer BIDs
in Centre City (East Village, Little Italy) that share
many of the characteristics of the Gaslamp District.
North Park
In the mid-20th century, the midtown
neighborhood of North Park had fallen into
economic disrepair, facing tougher competition
from suburban development and the construction
of new shopping malls, which drew consumers
away from San Diego’s urban core. Over the
last few decades, the North Park BID and other
special district programs have sought to improve
the neighborhood, and preserve its historical and
cultural assets. Since 1996, the North Park Main
Street Association had managed the North Park
BID, which was established by the City of San
Diego in 1985. In recent years, the two major streets
that bisect the district, 30th Street and University
Avenue, have become a growing hub for nightlife
and casual dining.

	One of the major criticisms of the hospitality sector is the perceived tendency to create low wage jobs. However many industry occupations, such as
restaurant waiters and hostesses, earn unreported tips that exceed their average hourly wage. For more information, see Cunningham, Kelly. Value
And Contributions of San Diego’s Visitor Industry. San Diego Institute for Policy Research. October 2007. Pp. 9-10.
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Chart 4: North Park BID

along the commercial corridor. Government data
also found that while low and mid-wage jobs have
declined in the BID, the number of high-wage
jobs increased by 64%.

BIDs and the Global Recession

With an annual budget of over $400,000,
the North Park BID is active in a number of
programs and services that support an estimated
365 member merchants and draw visitors to the
area. The BID facilitates mixers and workshops
for business owners, and helps negotiate discount
parking rates for neighborhood employers.
BID staff and volunteer board members also
participate in neighborhood committees,
such as the Greater North Park Community
Planning Committee, North Park Maintenance
Assessment District, and the North Park Parking
Management Working Group. A large number
of BID revenues come from hosting special
events, such as the weekly North Park Farmers
Market, and larger events such as the Toyland
Parade, Taste of North Park, and the North
Park Festival of the Arts. The BID also promotes
physical improvements in the right of way,
securing funding and support for the installation
of bicycle racks and corrals, trees, and recycling
containers.
The number of jobs in the North Park BID
marginally declined over the past decade, from
1,637 jobs in 2002 to 1,582 in 2010. Still, job
growth occurred in 10 of 20 NAICS sectors,
including 3 sectors which previously had no jobs
in 2002. In all, 274 new accommodation and food
services jobs have been created, underscoring
the rise in restaurants and entertainment centers

14

The argument can be made that BIDs are well
positioned to deal with the economic downturn
roiling through the nation. Unlike shopping
malls, which are found in outlying suburban
areas and are vulnerable in part to changes in
gasoline prices, BIDs are mostly found in core
urban neighborhoods, with mass transit and
large population bases nearby. Many of their
core activities, such as marketing programs, are
already in place, and have the broad support of
merchants that benefit from them.
BIDs are in a unique position to respond quickly
and effectively to changes in the economy, and
have done so in recent times. A 2009 national
forum on cities produced a report14 which
suggested BIDs take early, proactive approaches
to mitigate the downturn, such as discontinuing
non-essential programs and building a financial
reserve to cushion the latent, negative effects of
a recession, such as greater office vacancies and
dips in property assessments. The report noted
that many BIDs, such as Philadelphia’s Center
City District and Washington, D.C.’s Downtown
BID, had already launched local initiatives to
provide leadership and solutions to business
retention.
Additional research provides support for
the idea that BIDs have aided merchants in
weathering difficult economic times. One
research report published in a 2012 planning
journal15 identified BIDs as a resilient, popular
program in the United Kingdom throughout
the current economic downturn. The study,
which sought in part to understand the impact
of the recession and government budget cuts on
BIDs, found that these factors had a minimal,
mostly temporary impact on BID assessments
and service delivery. The author attributes this

	Downtowns and the Global Economic Crisis. Big-City Forum. Accessed August 1, 2012.
http://www.downtowndevelopment.com/pdf/DowntownLeadershipForum.pdf.

	De Magalhaes, Claudio. Business Improvement Districts and the recession: Implication for public realm governance and management in England.
Progress in Planning 77 (2012) 143-177.

15
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phenomenon in part to the stability of levy incomes. Even among
those BIDs without alternative sources of revenue, the impact
has been manageable through internal reallocation of resources.
Affected districts have shifted their focus to fewer, core projects
which have strong support among BID merchants, and “on whose
success the reputation of the BID depends,”16 such as safety or
marketing programs that can produce quick, visible results. All
of the BIDs that were up for a renewal vote by merchants since
2009 have won their extensions, and all other BIDs in the process
of renewal were expected to succeed. The author concluded from
this that “so far, despite the tougher business environment, BIDs
have not represented a major burden on levy payers, and costs have
not surpassed benefits to such an extent that business would be
mobilized to reject them.”17
Looking at the City of San Diego, there is some evidence that
suggests that BIDs have helped some merchants retain or create
jobs throughout the economic downturn. Of the 12,476 businesses
in the City of San Diego created since January 1, 2009, 2,007 of
them (16%) were created within a BID. Looking closer by sector,
it is noteworthy that restaurants & lodging locations have steadily
grown jobs within BIDs, even during the recent economic
downturn. BIDs now account for more than half (58.6%) of all new
hospitality jobs created in the City of San Diego from 2002 to 2010.

Chart 5: Accommodation & Food Services Sector
Jobs, 2002-2010

Table 8: Accommodation & Food Services Sector
Jobs, 2002-2010

	Id., p. 168.

16

	Id., p. 161.

17
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2002

2004

2006

2008

2010

BIDs

15,063

15,909

16,016

18,208

19,048

Non-BID Citywide

51,020

51,502

54,134

58,251

53,824
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Conclusion
The business improvement district program
has played an important role in job retention
and creation in the City of San Diego. While
this is not the primary or secondary purpose of
establishing a BID, job growth is the result of a
thriving business community, which BIDs set
out to cultivate. The economic downturn has
had a negative impact on San Diego countywide,
but policy tools such as BIDs are available to
merchants who want to take control of the
destiny of their commercial area.
Our study discovered that more than just small
business owners benefit from the success of BIDs
in San Diego. Tens of thousands of non-profit
and civil professionals work within districts, and
enjoy the streetscape improvements and special
programming that BIDs provide. This suggests
that greater dialogue and partnerships between
BID merchants and their non-profit neighbors
should be developed, in order to secure a better
quality of life for all.
With high unemployment and our national
economy far from full recovery, local elected
officials should consider new efforts to support
BIDs and their mission to improve economic
conditions in some of San Diego’s oldest urban
neighborhoods.
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The Business Improvement District Council
is a non-profit organization founded in 1989
to foster communication, networking, and
information-sharing among San Diego’s diverse
Business Improvement Districts. Each of the 18
Business Improvement Districts, also known
as BIDs, consist of business owners who choose
to be assessed a fee to revitalize their business
communities through promotions, economic
restructuring, public improvements, and
beautification projects in partnership with the
City. The BIDs encompass approximately 12,000
San Diego small business owners. By joining
together, the BIDs formed the BID Council,
a stronger, unified organization focused on
supporting all of San Diego’s business districts.
Eight years later, the BID Foundation was
formed as a 501(c)(3) to facilitate corporate
and private giving. Together, the BID Council
and BID Foundation have provided a coherent,
powerful, and unified voice for small businesses
located in San Diego’s older commercial areas.
They also provide assistance and expertise with
the numerous special events organized by our
business communities. San Diego is proud to
have the largest BID program in California
and one of the most active in the nation.
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